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Complex analyses at
é the touch of a button

RegioGraphb
Geomarketing software for
geospatial analyses




The development journey

1999

2011 2019
More intuitive Extended analysisoptions, RegioGraph Strategy Add-on RegioGraph Duplicate matching,
user interface and incl. current maps & 2009 for detailed location TeamConnect for sharing layout design, nearest

drag & drop GfK Purchasing Power Planning of optimal evaluations results online with your locations, tooltip,

distribution areasaswell as team, planning view for improvements in

1991 2001 distance/time zones 2017 more control RegioGraph
Presentation English incl. geocoder, background Incl. online maps TeamConnect
at CeBIT language version & Tele Atlas road maps from Microsoft Bing

We proudly look back on 33 years of RegioGraphD full of features, enhancementsand
innovations. With more than 40,000 users, RegioGraphis considered one of the leading
software options in the field of geomarketing. Sincethen, awide range of analysistools
have supported decision-makers from all industries in the spatial processing of their
guestions in marketing, sales controlling and expansion.
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RegioGraph

Professional software for wide-ranging analyses

Our award-winning geomarketing software gives you
powerful tools for optimizing sales territories, evaluating
locations and analyzing markets directly on digital maps.
A user-friendly interface allows you to import your
company data at the click of a button and then compatre it
to the included GfK Purchasing Power data.

The desktop version of RegioGraph is the right choice if
you want to analyze your markets or plan and evaluate
your locations and sales territories using non
standardized criteria and a broad spectrum of powerful
analytic tools.

Key benefits

A easy installation and quick importing

A tutorials and training courses* to get you up and running
with the software

A comprehensive tools for analyzing and planning on digital
maps

A numerous visualization options and free formatting of your
data

A easy updating of your project data

A exporting in all common formats (PDF, spreadsheets,
graphics, etc.)

A expandable with additional countries

A RegioGraph TeamConnect ADDON* available for sharing
results online with your team

www.gfk -regiograph.com| Screenshot created with RegioGraph
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Import your company data for new insights

Display your data by dragging & dropping it onto the map.
This quickly reveals your customer and site distribution, turnover performance,

sales assignments & product lines.

Customer
classification

@ category A

category B

@ category C

www.gfk -regiograph.com| Map created with RegioGraph © GfK
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Pinpoint new market potential

RegioGraphincludesdetailed, up-to-date data on inhabitants, householdsand
purchasingpower. Use these insightsto identify new salesopportunities.

<— purchasing power -

low high

www.gfk -regiograph.com| Map created with RegioGraph © GfK 6
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ldentify your strong and weak regions

Compareyour salesterritories basedon criteria, suchasturnover, customersand
workload. Thisquickly revealsregional differences and provides the basisfor optimizations.
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Analyze your branch network

Optimize your catchment areasaccordingto driving distance,driving time or
competitor factors. Thisbrings clarity and efficiency to your operations.
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Locate your target groups at detailed regional levels

Integrate street segmentlevel GfK data on end consumers or D&B address
data on business potential to pinpoint your target groups.
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Communicate results with illuminating reports

Create multi-page PDFs that show detailed analyses of locations or territories.
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Share results as an interactive map with the RegioGraph TeamConnect add-on GFK
Want your colleagues to have access to your current project from wherever they are?

Use the RegioGraph TeamConnect adeon
to share market analyses and quarterly
evaluations with your colleagues as an
interactive map. You determine who has
access and what should be visible. You can
perform subsequent updates with just a few
clicks.

H- A3 ©°XJa C-«Z° «XXT °o - .
can use a wide range of query tools directly

in the browser. You can communicate via

comments with location reference. This

way, you can be sure that everyone is on

the same page.

Z /// ";‘::j

www.regiograph.de/team | Screenshot created with RegioGraph TeamConnect © GfK 11
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Find duplicatesin> Xz - + %ablé iex ~
C"X °| X z* «T TA°K NJ°X Z ZA«N° -« ©°- 7~ XJ3N
then analyze and delete them if necessary.

Territory structure | Customer number l {
ﬁ hedl=Wia\Y lll‘aﬂl:h
- DA (B) New column... Fiace (B) A atreat {G)
11 04?903 ® Delete enkirch Food Supplier
2 |2 047904 . ck Food Supplier
3 |3 047905 ort ) ' :nhofen a.dllm Food Supplier 1
4 |4 047906 Show / hide... sldorf Logistics d
5 |5 047907 Column order... urg im Breisgau  Logistics
6 047908 I a.d.Pegnitz Engineering )
7|7 047909 e Engineering
8 |8 047910 Adjust column width schwartau Food Supplier
9 9 047911 Find duplicates psburg Logistics
10 [10 047912 @ Copy igslust Food Supplier
1 |11 047913 | o igsburg Logistics
aste
12 |12 047914 | B Engineering 1
13 |13 047915 Properties... erin Engineering r
14 |14 047916 New territory structure arstedt Food Supplier
15 |15 047917 Activate te cture rstadt Food Supplier -0 |D(A] Z|P[E) F'Iace(F]
16 |16 047918 Duplicate territory structure Mdesloe Engineering
17 |17 047919 Convert to territory column ngen Engineering 24 047926 047926 9231 Neu-Ulm
18 |18 047920 GOL0L crmsdetten Engineering 1
19 |19 047921 12099 Berlin Food Supplier r25 047926 047926 9231 Neu-Ulm
20 |20 047922 73765 Neuhausen auf den Filc Engineering 41 047926 047926 8178 Heimenkirch
21 |21 047923 33775 Versmold Food Supplier 4 047906 40597 Dusseldorf
22 047924 88348 All il E i . . .
2 fmann=wensr nemeenng 5 047907 79108 Freiburg im Breisgau
23 |23 047925 88427 Bad Schussenried Engineering i
[ 24 124 047926 89231 Neu-Ulm Encineering 6 047908 91207 Lauf a.d.Pegnitz
7 047909 25524 lizehoe
8 047910 23611 Bad Schwartau
9 047911 76661 Philippsburg
10 047912 19288 Ludwigslust
11 047913 71636 Ludwigsburg
12 047914 24159 Kiel
13 N47915 190875 Schwerin
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Calculate up to 3 nearest locations

By calculating up to 3 nearest locations based on distance and travel time,
you can see which replacement location can take over supply if the nearest
location fails and how this will increase travel distances.

Distance to Distance to Distance to
nearest hospital second nearest hospital third nearest hospital
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Calculate drive-time zones for field staff who live outside their territory

Display and calculate drivetime zones limited by territories for field staff
who live outside their territory.
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Align your objects to grids or other objects
You can now align layout objects such as headings and legends to a

grid or to other layout objects.
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www.gfk -regiograph.com| Map created with RegioGraph © GfK 16
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Find your way around the functionalities easier

Thanks to the additional quick info line that describes the activity or result, you
can now find your way around the software even more easily.

2024 EN.gfk - [01 Tooltips Zoom and Distance me

Use case

Map creatior

ble g Editor TeamConnect Strategy Add-Ins Data Analysis
<& Distances T Show @ @e é) Layer statistics... § Cutlayer.. | #2 Perspective ~
% Transfer layer format.. | \ Hide ® $% Optimize layer order @ Adjust projection...

Calculate Create Voronoi

Planning
%3 Generate...
@' From locations...
@) By travel proximity.. & Districting wizard...
Senerate

P With maximum values... | 5= Optimize...
P With minimum values... | 3 Interactive optimization...
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& New £ Lock/ unlock ~ &7

ﬁ_’e@ @P Duplicate =— Insert planning level... s

Workload

Qptimize Workload

Territory structure

@ Ideal log|

# Rename]
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© Move duplicate points... | ' Auto Zones... circles.. layer... ' Arrange labels automatically... @ Show lat/long graticule...
Tools Labels | Layer objects Map view
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Mouse click on the start and end point on the map. For curve, hold down the mouse button

Generate by travel proximity

Creates area layers with defined maximum values and travel times
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www.gfk -regiograph.com| Map created with RegioGraph
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Keep track of things by assigning base and area layers

As of RegioGraph 2024, related base and area layers can be found in
the map content with two clicks.

Hierarchy project content

Hierarchy map content

' Map contents

7] b Places

] s < 7132 Region structure (optimized)

_‘_':': » c 1€ Region structure (new) .
e e Function: e.g.show baselayer

A ory structure (18)

P Landscape R
A4} Europe background

A municipalities (gemein ®  Remove ‘ Hap contents

6D +-digit postcode areas [® Copy Territory structure (18)

eeeee

A Territory structure 1 . g ’ Places
New layer , M) Region structure (optimized)
Group M) Region structure (new)
Save Territory structure (18) to map library.. 9 ’ Transm
Load default settings... Ternt structure (20
Save default settings... @ Terntory structure (18)
Transfer layer format...

Show territory layer.. »
s

] » Landscape

% Europe background

M) municipalities (gemeinden) Austria 2023
O3 4-digit postcode areas Austria 2023
MG Territory structure 1

Show base layer

© GfK 18



Save yourself the effort of correcting your location planning

From now on, RegioGraph takes the driving ranges and upper value limits into
account at the same time. This saves you time and correction effort.
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RegioGraph TeamConnect: Compare your results
Compare several areas in diagrams using either the table or map view.

Territory +~ | Name »  Regions PRI visits |+ turnover . Ql . Q2 Q3 . Q4 . inhabitants | «
Territory 1 Ralf North 328 1,115,392 5412 6,888 6,313 6,372 6,029,864
Territory 2 Mitzi North 310 1,288,891 5,633 7317 6,782 5,999 7,229,548
Territory 3 Lutz North 278 623,949 3,832 4,618 4,279 4,834 7.083,427
Territory 4 Herbert North 406 1.983.899 6,601 7.855 7476 7.043 6,213,382
Territory 5 Volker North 342 1.397.744 7.336 8,765 8276 7.821 7.711,240
Territory 6 Harry South 404 2,152,650 7.241 8,564 . .

Territory 7 Jens South 200 883,757 3,580 3,924 Comparlson overview x
Territory 8 Berit North 190 1,543,939 3,072 4,209

Territory 9 Hilke South 282 1,841,165 5,041 5,012

Territory 10 Lise South 332 1,618,388 5,720 6,496

Territory 11 Dirk South 506 2,387,920 10,142 12,012

Territory 12 Jana South 468 2,641,047 7.017 8,358

HQl MQ2 MQ3 Q4 HQl MQ2 MQ3 Q4 HQl WQ2 MQ3 WQ4 HQl WQ2 MQ3 WQ4
T remove X remove X remove W remove

Territory structure 1 Territory structure 1 Territory structure 1 Territory structure 1

Territory 6 Territory 11 Territory 12 Territory 4

Territory Territory 6 Territory 11 Territory 12 Territory 4
Name Harry Dirk Jana Herbert
Regions South South South North
visits 404 506 468 406
turnover 2,152,650 2,387,920 2,641,047 1,983,899
Q1 7,241 10,142 7,017 6,601

© GfK 20



RegioGraph TeamConnect: Faster overview thanks to our guided tour

You can now use the help function in the user interface to take a tour of the
RegioGraphTeamConnectfunctionalities on various subject areas.

Help

Layer navigation X

% TeamConnect _
Use the arrow to display the layers.

Map view
End »
Data view

Selection

Filter Available operatorsX

Sort data Shows all operators.

Table view

End »

Further settings

© GfK 21



RegioGraph TeamConnect: Further improvements

User groups
rY / —— ] J =3
ey S £ I have announced my arrival for Tuesday morning @ |
I / ~ e Rl
. I3 1~
A o qj / %'4.7 f rq 1 comment Q
N J ¢ e V Name N Administrator Rights Upload Rights
v P ~._
[ Sran, S Y 4 $ "\% Y 99 testbenutzer-15@gfk.com: Administrator
K : { / & x X 3/13/24-4:39PM il E
/ ey hS / A . i veryone =) o
¢ - P 2N This customer asked for a visit
i / Q‘M,’,b‘ TN Group 1 =
” [N IN A = ] Group 2 O O
G
S Group 3 ] 8|
),

/ Country 1 =) =]
‘/ Country 2 = sl
) Country 3 [m] [m]
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Key new features

Version 2024

A Find duplicates
After importing data, the "Find duplicates” function can be
used to search any columns for duplicatesin order to check
and delete them if necessary.

A Calculate multiple nearest locations
Starting with the new version, users can calculate the distances
and drive times for up to three nearest locations. This allows
them to see which replacement location can take over the
supply if the nearest location fails and how this will increase
travel distances.

A Improved calculation of drive -time zones
In RegioGraph 2024, drive-time zones limited by territories can
also be displayed and calculated for field staff who live outside
their territory.

A New design options when creating documents
Layout objects such as headings and legends can now be
aligned to a grid or to other layout objects.

A RegioGraph TeamConnect improvements
New comparison options, guided tour, simplified user rights
assignment, bookmarks, location of comments

Version 2023 and later:

A

Create connected locations planning

Branch customer visits are assigned to a network centerb
across regional boundaries At a glance, you can see how many
visits have to be made in the network.

Creation of an activity log

Sales territory planning takes place automatically in a new
layer with a new area structure and is stored in the log file.
This way you can track your work steps at any time.

Subdivide your areas into weekday territories
Sales territories can be divided into weekday areas. This allows
you to plan your customer visits even more efficiently.

Calculate drive-time zones within area boundaries

Drive-time zones are optimally calculated through area
limitations. This way you can see exactly how far the employee
can drive and achieve maximum accessibility in the area.

Add-on RegioGraph TeamConnect

Select polygon areas on the map, then filter and sort your
results. This gives you an overview of the information relevant
to you.

© GfK 23
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Learn more about the applications of the software versions
in a short video: www.gfk-regiograph.com/comparison

RegioGraph Analysis

offers the fundamental tools necessary for
analyzing your customers, turnover and potential.

Basic version:

easy data import by postal codes (geocoding)
updating of data

diverse market analyses(ABC, customer density,
portfolio , charts, score,index, etc.) andcustomizable
formatting

NEW: detect duplicates, calculate nearest
replacement locations, improved calculation of drive-
time zones, new design options when creating
documents

results exportable asa PDF, MS Excefile, image, etc.

from RU 1A yéaX 3

All prices exclude VAT. GfK GeoMarketing licensing conditions and generalterms and conditions apply (www.gfk -geomarketing.com/licensing).

RegioGraph Planning

includes intelligent tools for sales territory
planning and optimization as well as
street-level customer analyses.

In addition to all contents of Analysis:

easydata import by address(geocoding)
professional salesterritory optimization tools
planning view with dashboard interface,
including map, charts and atable

NEW: calculation of nearest replacement
locations based on road distances
calculation of workload

calculation of catchment areas

detailed reporting

from RT WU J] fear® X3

* Price for the first year within a 3-year subscription with an annualincrease of max. 3%.

RegioGraph Strategy

provides powerful tools for detailed location

evaluations based on potential and
competitor influences.

In addition to all contents of Planning:

street segment-level analyses e.g.
competition , prospective customers
location evaluation and planning with
consideration of competitors

detailed reporting for micro-data in data
analysismode

NEW: consideration of driving ranges and
upper value limits in location planning
optionalintegration of detaileddata on end
consumersand businesgotential possible

from ROWU g Hear* X3

o)

| Jo z~°

Add-on RegioGraph TeamConnect

allows you to share results online with your team
for current insights into your planning.

RegioGraph Analysis, Planning, or Strategy
required for project creation

easy uploading of project resultsto your N- @ ° J « EZ~
own web server

incl. 10 viewers with browser-basedaccessto
shared projects from various end devices
(extension for additional viewers possible)
assignaccessrights for selected viewers
presentation of diverse market analysesand sales
structures on the interactive map

overview of all data in an overall table

with search, filter , and sort functions

NEW: comparison options via diagrams, tour,
simplified user rights assignment, bookmarks,
location of comments

from RT WU J] fear* X3

with data from

dun@sbradstreet

with maps from

TomToma
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Key facts RegioGraph

share resul
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What our customers say

99

We've been using RegioGraph for 26 years.
The visualization of sales territories and the
identification of potential using sacalled "heat
maps" have raised the planning of our future
territories to a new level and have a very high
level of acceptance in our sales department.
RegioGraph is therefore an important part of
the planning activities for our sales structure.

Martin Pihra
Teamlead Territory Planning E3
Hilti Deutschland AG

99

With RegioGraph, we convince our customers
and colleagues with clear and professional
visualizations on maps. The software enables
us to identify and communicate sometimes
confusing correlations between data in an
understandable way and with little effort.

Matthias Schafer
Project Manager Logistics, MAZMAIL GmbH

MAZMAIL
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We work with market leading companies

DENON
brillenglas.de
LOREAL Alcon

= -MICHELIN

rrrrrrrrrrrrrrrrr

mediservs
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